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Chris Rand 

Over 20 years as an engineering 
magazine editor, and then 
founder of the very successful  
Pro-Talk email newsletters and 
websites. Now an acknowledged 
expert on Google AdWords, 
Google Analytics, website 
design, content creation and all 
things online. Writes online daily  
on these subjects.

Chris oversees and manages 
client PPC campaigns, as well as 
providing first class advice and 
guidance to clients, on all online 
subjects.

Jackie West 

Over 35 years experience as a 
B2B marketing communications 
manager, within industrial, 
medical and publishing sectors.

Jackie manages client reporting 
and is always there to help 
clients.

Paul Bragg 
Successful and experienced 
entrepreneur within science and 
technical sectors – a  
strategic thinker in the planning 
and operation of all business 
aspects, with a focus on sales  
and marketing.

Paul provides additional expertise 
and support to BMON clients.

Laura Mart

Over 10 years’ experience in B2B 
sales and marketing, providing 
exceptional customer care  
and organisational skills.

Laura manages all aspects of 
customer service.

Mike Willis

Highly experienced financial 
director, with many years in the 
management of large and  
small businesses.

Mike manages all BMON 
accounting activities.

Jo Gardner 

An efficient accountant, ensures 
dealing with BMON is a positive 
experience.

Jo works closely with Mike.

A TEAM YOU’LL WANT 
ON BOARD
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We manage – and pay for – your Google AdWords advertising, 
and support you with advice on all your online marketing, for an 
affordable fixed fee each month.
When it comes to your company’s online marketing, there’s nothing 
worse than feeling you’re on your own. For over 60 companies in 
the engineering and scientific sectors, that’s no longer a problem.

Our unique offering came about in 2008 when a 
company asked us for a quote on providing two 
services: running its Google AdWords advertising, 
and providing advice on other aspects of its online 
marketing. There were some challenges, however.

Could we suggest a way of keeping their Google 
AdWords advertising to a fixed amount each month?

And could we give them support and advice without 
it resulting in an invoice every time they called?

At BMON, we had a former industrial marketing 
manager on the team. So we understood. And 
we came up with a proposal that worked so well 
that we’ve ended up taking on a new client every 
month since then.

WHAT WE DO

Your website
Telephone or 
email enquiry

Product-related
 Google searches

Advertising, PR,
other promotions
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That’s why we just get on with the job you’ve given us.
The list of tasks allocated to “marketing” gets steadily longer. At 
BMON, with over 100 years’ combined experience in engineering 
and scientific marketing, we understand that.

Some jobs have to be done in-house. Others, 
such as graphic design and photography, simply 
have to be outsourced to specialists who have 
the right equipment. In between are a number 
of tasks which can be done in-house, but may 
offer a good return on investment if outsourced 
to the right people. Press relations is a good 
example. Another is the management of pay-
per-click advertising (such as Google AdWords), 
which takes time and requires constant learning 
and monitoring. Some companies keep this in-
house, because they feel that external agencies 
won’t offer the technical understanding of their 
products which is needed for successful search 
advertising. We understand that too. 

Uniquely in the UK, BMON is a Google AdWords 
management provider which concentrates on 
the technical sectors. That’s our background. 
The team here include former industrial 
magazine editorial and sales staff, as well as 
industrial marketing and sales managers. Unlike 
advertising agencies, we know that engineering 
and scientific advertising is not like selling shoes 
or hotel rooms.

So you can outsource your Google AdWords 
advertising to BMON, safe in the knowledge that 
we understand your technology, we understand 
your market, and we can just get on with the job.

WE KNOW WHAT THE 
DEMANDS ON MARKETING 
DEPARTMENTS ARE
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With BMON, you can budget for a f xed spend each month, rather than be presented with an unpredictable bill or have constant calls on a credit card.

i

BMON sets up your Google AdWords advertising and runs 
everything. There’s nothing for you to do except to tell us what you 
want advertised, who to, and what your monthly budget is. We do 
everything within that, including making all the payments to Google. 
You get one single, predictable invoice from us each month, to 
cover all of the Google AdWords advertising and our costs. This 
can be as low as £1,000 a month.

And then we’re also here permanently as your in-
house, online marketing advisory service. At no 
further cost. Overnight, our clients find they have 
some of the most experienced consultants in the 
industry on board to watch their backs. Many 
of our clients have steadily moved from being 

uncertain about online marketing to having  
the best presence in their sector.

Read what we can do for you over the next  
few pages. Join us, and you’ll never feel on  
your own again.

HERE’S HOW THE BMON 
SERVICE WORKS
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Our clients think of us as the smart, internet-
aware assistant in the corner of the office who’s 
always available whenever there’s a question 
which needs answering. 

How do I set up Google Analytics properly? 
Can I measure if that directory is worth 
subscribing to? 
What do I need to be able to count PDF 
downloads on my website? 
Is there a better way of sending out  
sales emails? 

Should I be doing SEO (search engine 
optimisation) in-house? 

These are the types of question which we get 
asked every day, and which we’re here to answer.

Once you’ve asked BMON to manage your 
Google AdWords advertising, you can have our 
advice on anything, for free.

Some clients call or email us frequently. Others 
tell us the attraction is “just to know you’re there”.

We’re more than happy either way.

BMON - a new, bright member of your team
If you’re a reader of Chris Rand’s “Online Marketing: An Article A 
Day” emails, you’ll know that there are changes almost every month 
in what’s needed to keep your website and email activities effective. 
We stay on top of all that’s happening, and make sure that if there’s 
something you need to know, you know about it.

THE NEED FOR ONLINE 
MARKETING ADVICE
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Everyone would like to be on the frst screen of Google results, but realistically there are only one or two places available. Adverts, Wikipedia, YouTube and images dominate.

i

Concentrate your 
advertising on Google 
AdWords
Search advertising – which 
primarily means Google 
AdWords – represents, 
quite simply, the best value 
advertising for every B2B 
company we’ve ever worked 
with. For an increasing 
number, as they’ve looked 
at the cost per enquiry from 
various sources, more and 
more of their advertising 
budget has been moved to 
search advertising. For some 
companies, it’s now the only 
advertising they do.

Why is this? There are two rock-solid reasons.

The only people who see your advert on 
Google are those actively looking for a product 
like yours. Who else would be searching on 
Google? And even better, you only get charged 
for the advert when somebody clicks on it and 
visits your website. It’s not so much advertising 
in the traditional speculative sense. It’s literally 
delivering interested visitors to your website.

Advertising is also the best way to appear in 
the search results. Working your way up the 
free search results through SEO (search engine 
optimisation) is a nice idea, but most people 
now know that it can take years, require a lot of 
resources, and come without any guarantees. 
With Google AdWords advertising, you can be 
the most prominent company in your market, 
instantly. There’s no effort involved on your part 
– just tell us to get it up and running.

WHY YOUR COMPANY NEEDS TO BE  
USING SEARCH ADVERTISING EFFECTIV
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VELY
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If you’ve already managed  
Google AdWords  
advertising, you’ll know 
how complicated it  
can be. 

There’s no way around having to research and 
test hundreds of search terms to advertise 
against, and having to write hundreds of adverts 
to run alongside them. 

Bids have to be adjusted on a daily or weekly 
basis, or you can find yourself allocating budget 
really inefficiently. If we weren’t in the business 
of doing this ourselves, we’d be the first to 
subcontract the job! There are much more  
cost-effective (and interesting) things to be  
doing with your time. 

With BMON running your Google AdWords 
advertising, you get to direct the exercise, rather 

than spending hours poring over spreadsheets. 
You get to study the reports on the outcomes of 
the advertising, rather than wading through setup 
screens. Tell us to prioritise certain products this 
month, or promote a certain offer this week. We 
do the rest.

Companies who still manage their Google 
AdWords advertising in-house tend to 
concentrate on running the advertising rather 
than on analysing the results. We’ll shield you 
from all that. And we just get on with the job. 
We’ll spend our time working on your advertising, 
not in meetings which take up your time.

SPEND YOUR TIME 
MANAGING, NOT 
IMPLEMENTING
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We’ll set up benchmarks for what constitute 
‘quality’ visitors, and measure how many of 
these were sent by AdWords as well as by 
other sources, so you can get some direct 
comparisons. With AdWords visitors costing a 

predictable amount, you’ll be able to determine 
the true value of other sources of traffic to your 
website. If you’re not already using Google 
Analytics as an important marketing analysis and 
reporting tool, we’ll show you how.

We believe in reporting on the results, not on the implementation. 
You won’t get useless data from us describing what keywords 
we used and how much we bid. Instead, we’ll report back on the 
Google AdWords advertising using your website’s Google Analytics 
– in other words, what the AdWords actually got people to do.

REPORTING YOU CAN 
REALLY USE – AND TRUST

comparisons. With AdWords visitors costing a 

BMON’s monthly 
reports use 

your own web
site analytics 

and 

look at the r
esults which r

eally 

matter. We set it all up
 for you.
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Once you’ve got BMON as part of your team, there’s so much 
we can do together. We’ve developed a whole set of services 
and tools over the years, in response to customer requests, and 
they’re all available to you for free. For example, we check your 
website is running properly, around the clock, and let you know 
if there’s a problem. We check your position in Google search 
every week, so you get early warning if there are big changes. We 
subscribe to all the complex professional tools used by other pay-
per-click advertising and search engine optimisation professionals, 
and make them work for you.

WATCHING YOUR BACK
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1. FREE! BMON’s Google search  
monitoring report. 

 Every Friday, we run a report checking 
the position of your website in Google for 
a range of searches which are important 
to you. Keep an eye on how you and your 
competitors are doing, and get prompt 
warning of major changes.

2. FREE! Chris Rand’s “Online Marketing 
– An Article A Day”. 

 Chris’ daily blog is avidly read by over 
4,000 business marketing managers in 
the UK and beyond. If an issue discussed 
affects you, just email Chris to see if we 
can offer any help or advice.

3. FREE! Website availability monitoring.
 This tests if your company website is 

running properly, and runs every hour, 
around the clock. In the event of a major 
outage we will advise you immediately, 
and we’ll report back on the performance 
of your site on a monthly basis.

4. FREE! BMON’s landing page creator.
 Need to create a quick page of 

information with an accompanying 
response form? Create one on our 
website, using our simple form-builder. 
Used by marketing managers at dozens 
of companies for one-off offers.

5. FREE! BMON’s companies directory.
 We’ll give you a permanent entry in our 

Companies Directory at  
www.bmon.co.uk/companies,  
which provides some valuable links to 
your site. Great for adding a further boost 
to your Google rankings.

6. FREE! In-depth website visit analysis.
 If you’re running Google Analytics, your 

monthly advertising report will be part of 
a larger analysis of all your website traffic, 
comparing all sources of visitors and 
investigating the real ‘quality’ traffic.

7. FREE! Website crawls.
 Need a complete picture of your 

company website in spreadsheet format? 
Just ask for one. Our website crawls list 
every page, with all the SEO elements 
such as titles and description meta tags, 
in an easy to grasp document.

8. FREE! Permanent online  
marketing support.

 Perhaps the most valuable service  
BMON offers to our clients – the facility  
to ask us for opinions, help or advice in 
any aspect of online marketing, at any 
time. Just email us and we’ll reply as 
quickly as possible.
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Applied Measurements Ltd 
has been around for almost a 
quarter of a century supplying 
top quality strain gauge 
sensors and transducers 
to leading names in every 
corner of industry and 
research. Last year, the 
company turned over £2.2 

million. Around 80% of that business comes from the UK 
and Ireland, but the team also serves organisations from 
all over the world, offering standard components and 
more particularly one-off bespoke designs to fit all kinds 
of applications. For example, Applied Measurements 
was chosen by the Royal Greenwich Observatory to 
supply high-accuracy, advanced load cells for the two 
giant Gemini telescopes located in Hawaii and Chile.

It’s this far-reaching global customer base and broad 
application potential which makes online marketing so 
critical to Applied Measurements’ success – how else 
can you possibly hope to reach future customers from 
every industry sector located across the globe?

Ollie Morcom, Sales Director, explains further: “Our 
new business comes predominantly from Google – a 
combination of natural and paid-for traffic – so managing 
our online marketing well is absolutely key to ensuring 
we get the right kind of visitors to our site, stay ahead 
of the competition and continually generate growing 
numbers of enquiries and customers.” 

Applied Measurements was one of the first companies 
to jump on the BMON bandwagon in 2008. Ollie says: 
“Our decision to work with BMON was a no-brainer. We 
already knew its founder, Chris Rand, had extensive 
experience in B2B industrial marketing and were 
convinced the BMON team were the right people to help 
us improve our online presence.”

In the first instance, Ollie used BMON’s popular Insider 
Programme to overhaul the Applied Measurements 
website. By following the structured approach this 
provided and by working through the series of weekly 

articles, Ollie was able to expand his knowledge of 
website design, search engine optimisation, email 
marketing, online advertising and more. He was 
then able to incorporate everything he’d learned 
into rebuilding the site, adding quality content and 
implementing best practice web design. He openly 
attributes much of his online marketing know-how to 
Chris’s insightful, yet reassuringly logical articles. He 
admits, “The BMON Insider Programme was brilliant and 
instrumental in getting our website up to scratch. And 
our hard work has really paid off, because our website 
is very well ranked for a lot of the key terms it was 
optimised for. It just goes to show that you can achieve 
great things yourself with the backing and support of 
proven experts.”

Then when BMON said it could run Google advertising, 
Applied Measurements didn’t hesitate. “Who better 
to manage our Google AdWords effort than a team 
that specialises specifically in marketing industrial and 
scientific companies, understands our products and 
terminology, and knows the best way to successfully 
reach our customers?” asks Ollie.

He had tried outsourcing Google advertising to other 
online marketing and digital agencies, but they weren’t 
getting the desired outcomes and things “just didn’t feel 
right.” His suspicions were confirmed when he applied 
everything he had learned from working with BMON to 
decipher old reports from previous agencies, revealing 
big numbers but no meaningful results. “It’s completely 
different working with BMON,” explains Ollie. “They do 
exactly what they promise and prove it in a way that 
is completely verifiable – no smoke and mirrors. Their 
absolute openness and honesty means we wouldn’t 
consider going anywhere else.”

Ollie had also tried his hand at running their AdWords 
campaign in-house, but ever-increasing time constraints 
and a relentless Google learning curve meant it wasn’t 
the most effective way to spend his time and resources. 

Industrial sensors specialist Applied Measurements Ltd will 
happily tell you that a high-ranking website and a 50% increase 
in website traffic in just 3 years aren’t the only benefits to working 
with Business Marketing Online Ltd (BMON). By putting its 
Google advertising in the hands of experts, the company also 
significantly lightened its marketing workload and tapped into 
a trusted source of ultra-current online marketing advice which 
would start it on an ongoing journey of digital discovery.

CASE STUDY:  
“BMON IS ALWAYS ON HAND”

“Our decision to work with  
BMON was a no-brainer.”
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“You can’t stand still,” notes Ollie. “Even once you’ve 
set up your campaigns, you have to continually adjust, 
tweak and refine what you’re doing to stay ahead of the 
game and get maximum return for your investment. I just 
didn’t have the time to manage the process properly.

“BMON was able to take care of all that with an efficiency 
and expertise I couldn’t match. And because they 
work on a fixed monthly spend, costs are controllable, 
predictable and scalable – if I want to spend a bit more 
one month to increase traffic to our website, a quick 
email to the BMON team is all it takes!”

The handover process couldn’t have been faster 
or easier. BMON simply took control of Applied 
Measurements’ existing AdWords campaigns, with no 
downtime and no handholding required. Initially Ollie 
worked with BMON to define the search terms but then 
it was over to them to take care of the technical stuff 

and come up with interesting ways to craft the ads. 
Every month, Ollie’s team get their reports through from 
BMON so they can examine the results and see the 
visitor quality. It is clear which parts of the campaign 
have worked well and which need fine tuning. If phone 
calls, emails and enquiries are down, then BMON are 
on hand to investigate the cause and find a solution. 
Ollie was keen to point out, “I know BMON has my back! 
As soon as I think something is amiss but can’t quite 
put my finger on it and I don’t have the time to trawl 
through reports, I know I can ask them and they will have 
the answer in minutes. They even monitor our website 
around the clock and alert us if it goes down. BMON is 
my spare pair of hands, contingency plan and safety net 
all rolled into one.” 

Beyond managing the Google advertising, it’s the free  
online marketing support which Ollie values the most. 

Even if he just wants honest feedback or a fresh pair 
of eyes, BMON is always on hand with experienced, 
impartial, practical advice about anything from website 
layout and writing style to blogging best practice and 
email etiquette. Ollie will definitely be calling on this 
expertise as he embarks upon a more fundamental 
redesign of the Applied Measurements website. He 
wants to make it easier for his colleagues to access, edit 
and update the site. “Chris Rand and the BMON team 
really know their stuff when it comes to website revamps 
for technical companies like ours,” says Ollie. “I’ll be 
picking their brains and tapping into their network of 
experts to produce a better website that really works for 
our sector.”

Between 2012 and 2015, Applied Measurements saw 
a year-on-year rise in website traffic of 15% per annum 
– that’s a total increase in visitor numbers of 50% in just 
three years! Ollie wholeheartedly believes this upward 
trend comes as a direct result of the advice, support and 
Google advertising management services which BMON 
is providing.

He says: “Without an online shop to show direct lead 
conversions, engaged website traffic is the best way to 
demonstrate the positive effect our online marketing has 
had. Visitors can’t buy online; we need them to pick up 
the phone or email us instead. I’m in the sales office all 
day, everyday, and I can tell by the buzz in the air and 
the ringing phones that our efforts are paying off.” He 
goes on to say: “I always recommend BMON because 
I know how good they are. They’re friendly, professional 
and knowledgeable, and there’s never a doubt in my 
mind that anyone who phones BMON will get nothing 
less than exemplary service and support with a positive 
outcome for their business.”

Applied Measurements: www.appmeas.co.uk

“BMON is my spare pair of  
hands, contingency plan and  
safety net all rolled into one.”

“BMON was able to take care of  
all that with an efficiency and  
expertise I couldn’t match.”
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Business Marketing Online Ltd 
Registered in England and Wales, Company no. 06583853 
Registered office: 19-21 Manor Road, Caddington,  
Bedfordshire. LU1 4EE

YOUR NEXT STEP
We can’t wait to run your Google AdWords advertising for 
you, and to get started on helping you make your online 
marketing the best in the business.
Outsource your Google AdWords advertising to BMON, and  
add our expertise to your marketing team today. All available for  
as little as £1,000 a month (including the AdWords costs!). Call 
01438 352152 or email laura@bmon.co.uk for a chat.

Call 01438 352152 or email laura@bmon.co.uk 
for a chat.

www.bmon.co.uk 

What do clients say about us?

Bridget Mason, Marketing Manager, NT CADCAM Ltd

BMON effectively manage our Google  
AdWords campaigns, and are always there 
to provide support and invaluable advice on 
related online matters.” 

Matt Forknall, Sales and Marketing Director,  
Air Control Industries Ltd

It’s good to work with a company who 
understand our industry. This means we 
can trust them to get on with managing our 
Google AdWords campaigns, freeing us up to 
concentrate on other activities.”

Andrew Reynolds, Managing Director, Orthos (Engineering)

Thanks to BMON’s AdWords Management 
Service we’re certainly meeting and exceeding 
our original objective, which was to increase 
relevant visitor traffic.”

Sam Holson, Marketing Manager, Ion Science

Using BMON to run our Google AdWords 
campaigns since 2010 has enabled us to 
get on with other things. It’s allowed us, for 
example, to develop our blog, which is itself 
showing a steady growth in visitors. Following 
Chris’s recommendations we agreed to using 
the blog to target search terms which the main 
site might not have been able to.”

Debbie Wiggins, Marketing and Events Manager, Ducati UK

Supporting our dealers is a key objective 
for the marketing department at Ducati, and 
although the Ducati brand is well known, 
BMON’s AdWords campaign managed to 
more than double the visitors to the dealer 
locator page in its first year.”

Sigrid Winecki, Marketing and Quality Control,  
A. Kruess Optronic

Having worked previously with Chris and the 
BMON team in creating our new websites, we 
had total confidence in having our worldwide 
Google AdWords campaigns being managed 
by them. We love the fact that we get a single 
conventional invoice each month for a fixed 
amount agreed in advance.”

Jeremy Smith, UK Marketing Manager, tesa UK Ltd

BMON manage our Google AdWords 
campaign freeing up time for us to 
concentrate on other activities, but also very 
importantly we can call upon their experience 
and expertise whenever we have questions 
concerning our website and online strategy.”
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